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Penang is the second smallest state in Malaysia with statistic showed that Bumiputra 
involvement in the area of small and medium scale business is not encouraging and has 
the lowest involvement compared to other states. Hence, this study investigated the 
factors influence business success of Bumiputra entrepreneurs in Penang. This research 
focused on four independent variables that contributed to the business success namely 
entrepreneurial self-efficacy, motivation, government support, and social networking. 
This research use a survey methodology by questionnaire, then analysed by using 
descriptive analysis, correlation and regression analysis. Findings showed that 
entrepreneurial self-efficacy, government support and social networking have positive 
influence on bumiputra entrepreneur business success. However one variable that is 
motivation has no significance influence to bumiputra entrepreneurs business success 
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Pulau Pinang adalah negeri terkecil kedua di Malaysia dengan menunjukkan statistik 
bahawa penglibatan Bumiputra dalam bidang perniagaan kecil dan sederhana tidak 
menggalakkan dan mempunyai penglibatan terendah berbanding negeri-negeri lain. 
Oleh itu, kajian ini menyiasat faktor-faktor yang mempengaruhi kejayaan perniagaan 
usahawan Bumiputra di Pulau Pinang. Penyelidikan ini memberi tumpuan kepada 
empat pembolehubah yang menyumbang kepada kejayaan perniagaan iaitu; keyakinan 
diri keusahawanan, motivasi, sokongan kerajaan, dan rangkaian sosial. Kajian ini 
menggunakan metodologi tinjauan dengan soal selidik, kemudian dianalisis dengan 
analisis deskriptif, analisis korelasi dan regresi. Pencarian ini menunjukkan bahawa 
keyakinan diri keusahawanan, sokongan kerajaan dan rangkaian sosial mempunyai 
pengaruh positif terhadap kejayaan perniagaan usahawan Bumiputra. Walau 
bagaimanapun satu pembolehubah iaitu motivasi tidak memberi pengaruh penting 
kepada usahawan perniagaan Bumiputra di Pulau Pinang. Penemuan kajian ini boleh 
menyumbang kepada kedua-dua iaitu ahli teori dan pengamal pengurusan. 
 
Katakunci: Keyakinan diri keusahawanan, motivasi, bantuan kerajaan, rangkaian 
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1.1 Background of the Study 
 
The foundation of business elements among Bumiputra particularly Malays experience 
fast advancement since Malaysia has picked up freedom from the colonial of British in 
1957. The administration centers around Malay entrepreneurs as one of the instruments 
to redistribute and settle the lopsided dispersion wealth among ethnics. The 
extraordinary effect on unjust circulation of wealth saw an unfortunate frequency in 
1969 where the nation paid a high cost when ethnic uproar happens. The administration 
turned out as a defining time with a powerful and well-organized 20-year economic 
arrangement known as The New Economic Policy, the two-dimensional goal of which 
was to eliminate poverty and redistribute wealth among ethnic. 
 
In 1971, Malaysia’s post-independence policy, the New Economic Policy (NEP) was 
established due to the aftermath of the 13 May 1969 race riots that was sparked because 
of the socioeconomic imbalances between different ethnic groups. Bumiputra, being 
the indigenous people of Malaysia; which form the largest population group in the 
country. During British colonisation, the British implemented the rule system in which 
resulted the Bumiputra being the group that was left behind in economic activities. In 
the system, the non-Bumiputra particularly the Chinese lived in urban areas which were 
associated more with entrepreneurial activities while Bumiputra remained in their 
villages or kampong doing agriculture activities as their main source of income (Ariff 
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Section A: Demographic Profile 
 
The following questions consist of personal information and company’s background. 
Soalan-soalan berikut merangkumi butiran peribadi dan latar-belakang syarikat. 
Please answer each question by ticking the appropriate box and fill-up required information. 
Sila jawab setiap soalan dengan menandakan kotak yang betul dan isikan maklumat yang lengkap. 
 
Please kindly tick (√) your answers in the appropriate boxes. 
Sila tandakan  (√) untuk jawapa anda di kotak yang betul.  
 
1. Gender (Jantina):             
   
  Male (Lelaki) 
 
  Female (Wanita)  
      
          
                 
2. Age (Umur):             
                
     30 and below   31- 40         41 – 50 
     (30 ke bawah)              
                
     51 – 60   61 and above       
                  
3. Race (Bangsa):                 
 
   
Malay (Melayu) 





            
 
((I                   
 
   
Others, please specify:  
          
 
             
 
             
 
 
4. What is your highest level of education you have completed?   
        (Taraf pendidikan tertinggi) 
  
PhD      Master                                    Degree  
 
     Diploma    Secondary school                   Primary School 
               
 







5. How long has your company been establish? 
      (Sudah berapa tahun syarikat di tubuhkan) 
    
  Less than 5 years    16 – 20 years     
  (Kurang dari 5 tahun) 
   
More than 20 years   5 – 10 years     
(Lebih dari 20 tahun) 
   
11 – 15 years          
    
 
6. Type of Business (Jenis Perniagaan)  
 
Textile & Wearing Apparel  Rubber Products 
 
Health & Beauty  Grocery/ Mini Mart 
 
Cosmetics  Packaging, Labeling & Printing 
 
Beauty Salon & Spa  Jewellery 
 
Food & Baverages  Stationary 
 








Equipment, Toiletries &    
 





























Section B: Factors Associated with Business Success 




Please kindly circle the appropriate scales.  The numbers 1 to 7 represent the following: 
Sila bulatkan jawapan yang sesuai. Nombor 1 hingga 7 mewakili: 
 
Strongly Disagree Somewhat Neutral Somewhat Agree Strongly 
 Disagree      Disagree       Agree       Agree 
         
1 2 3 4 5 6 7 
         
 




Please indicate the degree to which you agree with each of the following statements in defining 
your entrepreneurial self-efficacy applied in your business. Sila nyatakan tahap anda bersetuju 
dengan kenyataan yang menggambarkan keberkesanan diri sendiri yang di guna pakai dalam 
perniagaan. 
I have the ability to ….. 
Saya berkeupayaan untuk….. 
1 
Brainstorm (come up with) a new idea 
for a product or 1 2 3 4 5 6 7 service. Membuahkan idea baru untuk 
produk dan servis 
2 Identify the need for a new product or 
service. Mengenal pasti akan kehendak 
untuk produk terbaru atau servis. 
1 2 3 4 5 6 7 
  
3 
design a product or service that will 
satisfy customer needs and wants. 
Mencipta produk atau servis yang 
dapat memenuhi kemahuan dan 
kehendak pelanggan. 
1 2 3 4 5 6 7 
4 
estimate customer demand for a new 
product or service. 1 2 3 4 5 6 7 
Menganggar kehendak pelanggan  
5 
determine a competitive price for a 
new product or service. Menetapkan 
harga yang kompetitif untuk produk 
atau servis baru. 




design an effective 
marketing/advertising campaign for a 
1 2 3 4 5 6 7 new product or service. Menghasilkan 
kempen pemasaran dan pengiklanan 
yang berkesan 
7 
get others to identify with and believe 
in my vision and 
1 2 3 4 5 6 7 
plans for a new business. Melibatkan 
semua pihak dalam mengenal pasti 
dan memberi kepercayaan dalam visi 
perniagaan. 
8 
clearly and concisely explain verbally 
or in writing my 
1 2 3 4 5 6 7 business idea in everyday terms. Memberi penerangan secara jelas 
akan idea perniagaan secara 
berterusan. 
9 
supervise employees efficiently. 
Menyelia pekerja secara berkesan. 1 2 3 4 5 6 7 
10 recruit and hire employees. Mengaji perkerja 1 2 3 4 5 6 7 
11 
delegate tasks and responsibilities to 
employees. Melantik wakil untuk 
melaksanakan tugas dan 
tanggungjawab. 
1 2 3 4 5 6 7 
12 
deal effectively with day-to-day 
problems and crises.  Menguruskan 
masalah dan krisis secara berkesan. 
1 2 3 4 5 6 7 
13 
inspire, encourage, and motivate my 
employees. Memberi inspirasi, 
galakkan dan motivasi kepada pekerja. 
1 2 3 4 5 6 7 
14 train employees. melatih pekerja 1 2 3 4 5 6 7 
15 
organize and maintain the financial 
records of my business.  Menyusun dan 
menyemak rekod kewangan 
perniagaan. 
1 2 3 4 5 6 7 
16 
manage the financial assets of my 
business. Mengurus aset kewangan 
perniagaan. 






Please indicate the degree to which you agree with each of the following statements about your 
entrepreneurial motivation. Sila nyatakan tahap anda bersetuju dengan setiap kenyataan 
berkenaan tahap motivasi keusahawanan anda. 
1 
I want to earn more money than 
working as an employee. Saya mahu 
memperoleh pendapatan lebih 
daripada bekerja makan gaji. 
1 2 3 4 5 6 7 
2 I want to be my own boss. Saya sememangnya mahu bekerja sendiri. 1 2 3 4 5 6 7 
3 
I want to take advantage of a good 
economic opportunity. Saya mahu 
mengambil kesempatan ketika 
ekonomi dalam kedudukan yang baik. 
1 2 3 4 5 6 7 
4 
This is the best option for my own 
satisfaction and professional 
development. Ini adalah pilihan 
terbaik untuk kepuasan diri dan 
pembangunan kerjaya saya. 
1 2 3 4 5 6 7 
5 I was unemployed. Saya tidak bekerja. 1 2 3 4 5 6 7 
6 
I had to add to the family income. 
Saya perlu mencari pendapatan 
tambahan untuk keluarga. 
1 2 3 4 5 6 7 
7 
I had to continue with a family 
business. Saya perlu meneruskan 
perniagaan keluarga. 
1 2 3 4 5 6 7 
71 
 
3-Social Networking Rangkaian Kenalan 
 
 
Please indicate the degree to which you agree with each of the following statements about 
your social networking. Sila nyatakan tahap anda bersetuju dengan setiap kenyataan 
berkenaan rangkaian kenalan anda. 
1 
I always attend any trade fairs 
national or international to meet 
potential customer and keeping up 
to date with the latest business 
development. Saya sentiasa 
menghadirkan diri ke pameran 
perdagangan di peringkat negara 
atau antarabangsa untuk berjumpa 
dengan individu yang berpotensi 
menjadi pelanggan dan untuk 
mengambil tahu akan 
perkembangan bisnes semasa. 
1 2 3 4 5 6 7 
2 
I receive a support from my spouse, 
family and friend regarding my 
business. Saya mendapat galakan 
daripada pasangan, ahli keluarga 
dan rakan-rakan melibatkan 
perniagaan saya 
1 2 3 4 5 6 7 
3 
I have a strong tie with supplier. 
Saya mempunyai hubungan yag erat 
dengan pembekal. 
1 2 3 4 5 6 7 
4 
I have a good relationship with 
other SME’s in the same field for 
my business development. Saya 
mempunyai hubungan yang baik 
dengan rakan niaga yag lain untuk 
perkembangan perniagaan saya. 
1 2 3 4 5 6 7 
5 
I have use social media platform 
such as Facebook, Instagram, 
Twitter and Website to help me in 
market penetration strategies. Saya 
menggunakan platfom media sosial 
seperti Facebook, Instagram, 
Twitter dan Website sebagai 
startegi untuk menembusi pasaran. 








6- Government Support Bantuan Kerajaan 
 
Please indicate the degree to which you agree with each of the following statements about 
the government support. Sila nyatakan tahap anda bersetuju dengan setiap kenyataan 
berkenaan bantuan dari kerajaan. 
Based on the assistance provided… Daripada bantuan yang telah disalurkan kepada saya... 
1 
the government is doing enough to 
help my business development in 
Malaysia. Kerajaan telah memberi 
bantuan secukupnya dalam 
membantu perniagaan saya 
berkembang di Malaysia. 
1 2 3 4 5 6 7 
2 
there are too many terms and 
conditions required for my business 
to be complied before apply the 
loan. terlalu banyak terma dan 
syarat yang perlu di patuhi sebelum 
saya dapat memohon pinjaman.  
1 2 3 4 5 6 7 
3 
it is easy for me or my business to 
deal with person/ officer who handle 
the application. Mudah bagi saya 
utuk berurusan dengan pegawai 
yang menguruskan permohonan 
saya. 
1 2 3 4 5 6 7 
4 
my business received follow-up 
from a person/ officer incharge after 
received any assistance. selepas 
menerima bantuan, pegawai yang 
bertugas sentiasa melakukan 
pemeriksaan susulan ke atas 
perniagaan saya. 
1 2 3 4 5 6 7 
5 
my business received high access to 
financing due to various guarantee 
schemes by government. 
perniagaaan saya memperoleh 
bantuan kewangan yang tinggi 
melalui pelbagai skim jaminan dari 
kerajaan. 
1 2 3 4 5 6 7 
6 
it is easy for my business to apply 
the following new loan after getting 
the first loan. amat mudah untuk 
mendapatkan pinjaman terbaru 
untuk perniagaan saya selepas 
mendapan pinjaman permulaan. 




my business rely more on short term 
loan for business development. 
Perniagaan saya bergantung kepada 
pinjaman jangka masa pendek untuk 
mengembangkan perniagaan. 
1 2 3 4 5 6 7 
8 
my business could exchange new 
ideas, experience and knowledge 
after attending seminar/workshop 
organised by government. Saya 
dapat bertukar idea baru, berkongsi 
pengetahuan dan pengalaman 
selepas menghadiri seminar/ 
bengkel yang di atur kerajaan. 
1 2 3 4 5 6 7 
9 
the quality of mentorship 
programme helps to make my 
business sustainable. Program 
mentor yang berkulaiti dapat 
membantu saya mengekalkan 
perniagaan. 
1 2 3 4 5 6 7 
10 
sharing knowledge among 
entrepreneurs in the same field 
increase my business production. 
Berkongsi ilmu pengetahuan sesama 
pengusaha dalam bidang yang sama 
dapat meningkatkan pengeluaran 
perniagaan 
1 2 3 4 5 6 7 
11 
the technology received from the 
government meet my business 
needs. Teknologi yang diperolehi 
dari pihak kerajaan sesuai di guna 
pakai perniagaan saya. 










Section C- Business Success Kejayaan perniagaan 
 
 
Please indicate the degree to which you agree with each of the following statements lead to 
your company business success. Sila nyatakan tahap anda bersetuju dengan setiap kenyataan 




Sales are increasing in my business. 
Jualan perniagaan saya meningkat. 1 2 3 4 5 6 7 
2 
Profits are increasing in my 
business. Keuntungan perniagaan 
saya meningkat. 
1 2 3 4 5 6 7 
3 
My business has been observing 
overall growth. Perniagaan saya 
menunjukkan peningkatan 
keseluruhan. 
1 2 3 4 5 6 7 
4 
My business has low debt levels. 
Perniagaan saya mempunyai hutang 
yang rendah. 
1 2 3 4 5 6 7 
5 
Overall, the financial condition of 
the business is satisfactory. 
Kedudukan kewangan perniagaan 
saya secara keseluruhan 
memuaskan. 
1 2 3 4 5 6 7 
6 
My business creates more jobs for 
local community. Perniagaan saya 
menawarkan peluang pekerjaan 
kepada warga tempatan. 
1 2 3 4 5 6 7 
7 
My business obtains customer trust 
and confidence. Perniagaan saya 
mendapat kepercayaan dan 
keyakinan dari pelanggan. 
1 2 3 4 5 6 7 
8 
My business is contributing to the 
community development. 
Perniagaan saya menyumbang 
kepada pembangunan setempat 
1 2 3 4 5 6 7 
9 
My business has satisfied customers. 
Pelanggan saya berpuas hati 
dengan khidmat yang saya berikan 
1 2 3 4 5 6 7 
10 
Overall, my business is performing 
well. Pada keseluruhannya, prestasi 
perniagaan saya dalam keadaan 
yang baik 
1 2 3 4 5 6 7 




Name   : 
___________________________________________________________________ 




    
___________________________________________________________________ 
Phone  : 
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E-mail  : 
___________________________________________________________________ 
 
